
The Era of 
Video Marketing

Today social media usage goes beyond mere consumption: users are also content
creators. A key driver for the usage of social media is to share or broadcast about
one’s life, leading to an era where individuals seem to live their lives online, learning
about their friends and family, finding products and brands, and sharing their own
experiences. 

According to DataReportal’s Digital 2022 Report, more than half (58.7%) of the world’s total
population are active social media users. On average, people spent nearly 7 hours per day
using the Internet, and 2.5 of those hours on social media. 
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O P P O R T U N I T I E S  O N  S O C I A L  M E D I A
P L A T F O R M S

The origins of the video streaming can be traced back to YouTube, the
second most used social media platform in the world (according to

DataReportal). YouTube was founded in 2005 and gained so much popularity
that it showcased over a hundred million videos daily within a year. 

Facebook is considered a very powerful tool in digital communication and
having a Facebook account is now a given not just in broadcasting one’s life

but also in broadcasting a company’s brand or services. 

 Instagram has over one billion users and has several developments in
broadcasting oneself from posts, stories, reels to lives. 

 Twitter is a microblogging and social networking website designed with no
conversation boundaries or time restraints, which allows for individuals to

converse and network freely. It also allows users to broadcast themselves by
sending content in the form of videos. 

 TikTok is one of the fastest-growing social media apps with nearly 1 billion
active monthly users at the onset of 2021. The app started by allowing

users to create, watch, and share short format videos which enabled high
levels of engagement. 

YouTube has advertising reach of 51.2% of
total Internet users

Advertising in Facebook reaches 72.4% of
the app's monthly active user base

Instagram has advertising reach of 29.0% of
total Internet users

Twitter advertising reaches 9.3% of
total Internet users

Tiktok has advertising reach of 19.4% of
total Internet users
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Data through research may aid companies in defining their target audiences and
generating new leads. Gaining information about their target audience can help a
company to market themselves in ways that are more appealing to that audience. 

DEFINE  TARGET  AUDIENCES

Basic features in analytics are often provided by the platforms to aid companies in
determining the right audiences and content. The engagement metrics used in social
media, such as the number of followers, impressions and likes, can indicate
performance, and help in steering strategy. 

DRIVE  CONTENT STRATEGIES

T H E  R I S E  O F  V I D E O  M A R K E T I N G

D A T A  A S  A  D R I V E R  O F  V I D E O
C O N T E N T  S T R A T E G Y  
To maximise the benefits of video marketing, data must be used to formulate content strategies.

AVideo marketing trends enable social media users to easily digest information on a brand’s
products or services in an enjoyable and engaging way. This can ultimately lead to purchase or
conversion when done right, 2020 study by Wyzowl found that 84% of people were convinced to
buy from a brand after watching the brand’s video. 

Video marketing brings many benefits, from
engagement of consumers to increasing
spread and reach. With all of these, it comes
as no surprise that video marketing has
become immensely popular amongst
companies. In a 2021 report, Wibbitz (an
online video creation software company)
noted that 56% of marketers surveyed are
currently implementing video in their content
strategies while 61% planned to do so in the
future. Video marketing, if done well, will grant
companies an edge over their competition. 

Data is crucial in monitoring the performance of any
content vis-à-vis a company’s strategic objectives

established during the initial stages of the
marketing journey. 
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A B O U T  S P I R E

100 employees in 11 full-service
offices worldwide, together with
a research footprint spanning 
35 emerging market countries
and 110 cities, Spire has
completed over 3,000 custom
reports since the year 2000.

Spire’s clients are global Fortune
1000 firms, non profits, SMBs,
government and educational
institutions located in over 
15 countries.

Our work supports decision-
making around international
market growth, product launches,
investments, business planning
and government policy formation.

Spire conducts its own research in
Asian markets using its extensive
local presence. Our work is highly
customised, practical and
grounded in results.

S E R V I C E  O F F I C E S P R O J E C T S

C L I E N T S S O L U T I O N S

We are amid Industry 4.0— the fourth phase in the industrial revolution where 
digitization plays a key role in the automation of manufacturing and in altering the way people live and
communicate with each other. Breakthroughs in Artificial Intelligence and the Internet of Things (among
others) are evident in the digital communication space as social media continues to take the spotlight as
the ‘go-to’ avenue to converse and exchange information in the most creative yet strategic ways imagined. 

Data-driven video content is an essential tool for companies and individuals to broadcast themselves on
the right platforms in an efficient and creative manner. Contact Spire today to help you create actionable
marketing strategies. 
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