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Bullish outlook for e-commerce in Indonesia 

 

The ASEAN region will see double-digit growth for e-commerce. Indonesia 

has the highest retail sales in ASEAN at USD469 billion and is expected to see 

robust e-commerce growth. Jeffrey Bahar, Deputy Chief Executive Office of 

Spire Research and Consulting group, highlighted the growth potential and 

key opportunities present in this sector during his presentation at the third 

Annual South East Asia Retail Expansion Summit in October 2015.  

The number of online shoppers in Indonesia is set to reach 8.7 million in 2016. 

Indonesia boasts of being among the top six retail e-commerce markets with 

a total retail value at USD1.3 billion (in 2013). 

Bahar mentioned that 51% of Indonesian online shoppers fall in the 21-27 age 

category where free shipping, exclusive deals, product warranty and safe 

payment methods are strong motivators. Key growth categories are books 

(22%) and fashion products (20.5%). 

Nonetheless, challenges remain. Barriers that need to be addressed to 

promote Indonesian e-commerce include slow internet speed, trade border 

restrictions, online security issues and the need for more efficient logistics.  

 

Bahar’s presentation deck on “ASEAN Retail Strategies: Emerging markets, in search of 

sustainable growth” can be found here.  
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The South East Asia Retail Expansion Summit gathered prominent industry leaders, retail 

owners, investors, architects as well as service solution providers from across the globe to 

discuss key industry trends, opportunities and challenges in Indonesia’s e-commerce sector. 

For more information, please visit its official website here. 

 

 

Jeffrey Bahar, Deputy Chief Executive Officer of Spire Research and Consulting 

Jeffrey founded Spire Indonesia’s operation in 2003, subsequently opening full-service offices 

in Malaysia and Vietnam in 2007 and 2008 respectively. He is based in Jakarta and travels 

frequently in the South East Asia region to consult a vast portfolio of leading companies in 

various industries, addressing their market entry and market growth problems, providing 

marketing consulting, in-depth competitor analysis, distribution channel and supply chain 

analysis, as well as business partner evaluation. 

 

He holds Master of Science and Bachelor of Science degrees in Industrial Engineering from 

the University of Wisconsin, Madison. 

 

 

About Spire Research and Consulting 

Spire Research and Consulting is the leading research consultancy in global emerging 

markets. Spire's competitive advantage lies in its ability to deliver actionable intelligence on 

the external business environment in support of its clients’ strategic decision-making in 

marketing and business development. Spire's clients include 50 Global Fortune 1000 

companies and government agencies in 15 countries. For more information, please visit 

www.spireresearch.com.  
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