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Spire invited to speak at  

“Best of” – Vietnam 2012 – ESOMAR 

 

“Best of” – Vietnam 2012 – ESOMAR was an event to educate marketers about 

social media monitoring, research methodologies and key trends across Asia 

Pacific countries. Held at Ho Chi Minh City on 23 April 2012, the event 

showcased diversity and talent within the market research industry. Jeffrey 

Bahar, Deputy CEO of Spire Research and Consulting, was invited to be one 

of the speakers at this prestigious event, where he shared his views on 

Geomarketing and Segmentation-Targeting-Positioning (STP) study. 

 

Deputy CEO of Spire, Jeffrey Bahar, spoke at “Best of” – Vietnam 2012 – 

ESOMAR, and presented his views on one of the most promising techniques 

that would enhance customer experience in the market research industry – 

Geomarketing analysis and Segmentation-Targeting-Positioning (STP) 

quantitative consumer research study. 

 

Bahar commented that this combined approach can be an effective tool in 

systematic planning of any new market entry or business market expansion. 

He also presented a case study that highlighted the benefits, as well as the 

issues and challenges faced in the approach. It was also emphasized that 

the customer-centric approach is dependent on various factors, including 
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market size, technology trends, industry trends, business partners, value chain, 

macro-economic factors and pricing strategy. 

 

He added that technologies like geotagging, visual information, augmented 

reality and Google maps have made an impact in people’s lives. 

“Interaction” had become’ the common underlying factor for all 

technological advancements. As such, should one introduce the factors of 

“Enrich”, “Visual” and “Interactivity” (EVI) to the market research approach, 

the customer experience is bound to be greatly enhanced. This is because 

EVI will make the analysis more interactive and conclusive; allowing clients to 

obtain information visually and select the right approach to enter the market, 

or to expand in some cases. 

 

Bahar further reiterated that if one wants to enter the Vietnam market, one 

should pay close attention to the following objectives: segmentation, 

targeting and positioning. 

 

In conclusion, though there were challenges involved in the implementation 

of EVI, the approach results in more actionable market research findings. 

 

 

“Best of” – Vietnam 2012 – ESOMAR 

The event aimed at providing a platform to the best in the market research industry to learn 

more about social media monitoring in the region and research methodologies that are 

applicable across Asia Pacific countries.  

 

 

 

About Jeffrey Bahar  

Jeffrey Bahar is currently serving as Deputy CEO of Spire Research and Consulting. 

 

Jeffrey Began work in Spire Singapore in 2000 and started Spire Research’s Indonesian 

operation in 2003, subsequently opening full-service offices in Malaysia and Vietnam in 2007 

and 2008 respectively. He is based in Jakarta, Indonesia and travels frequently in the South 

East Asian region to consult with a large portfolio of leading companies in various industries 

addressing their market entry and market growth problems. 
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About Spire Research and Consulting 

Spire Research and Consulting is the leading research consultancy in global emerging 

markets. Spire's competitive advantage lies in its ability to deliver actionable intelligence on 

the external business environment in support of its clients’ strategic decision-making in 

marketing and business development. Spire's clients include 50 Global Fortune 1000 

companies and government agencies in 15 countries. For more information, please visit 

www.spireresearch.com.  
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